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му этикету не только в силу актуальности данных 

дисциплин, но и потому, что преподавателями ис-

пользуется рейтинговая шкала оценки знаний, стиму-

лирующая активную работу студентов. Так, студенты 

2 курсов факультета СПО на первые места вынесли 

при анкетировании следующие профессиональные 

качества и ценности будущих специалистов потреби-

тельской кооперации: честность, ответственность, 

трудолюбие и справедливость. В анкетах Ш.К. (груп-

па Т11-2А) писала, что уважает в себе целеустрем-

ленность, трудолюбие, С. Л.- ответственность, добро-

ту, оптимизм, общительность, М.И.- честность, пре-

данность, ум, Св. И.- честность, преданность и аль-

труизм, Л. Е.- честность, пунктуальность, доброту, 

Кр. Ел.- чувство собственного достоинства, доброту, 

честность, социальную зрелость человека. Например, 

когда студенты рисовали дерево предпочитаемых ка-

честв менеджера, то вывели самые важные качества, 

по их мнению: ум, понимание, целеустремленность, 

коммуникабельность, честность, ответственность, 

трудолюбие, порядочность, скромность, предприим-

чивость, надежность, эрудированность, профессиона-

лизм, уважение со стороны коллег, бережливость. 

Коллектив образовательного комплекса работает над 

совершенствованием системы профессионально- тру-

довой социализации личности и воспитывает такие 

ценности профессионально значимые для работников 

потребительской кооперации, как умение демокра-

тично общаться в трудовом коллективе. Актуальность 

этой проблемы безусловна. 

Работа представлена на заочную электронную 

конференцию « Современные проблемы науки и об-

разования», 15-20 ноября 2004г. 
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Now Krasnodar cooperative institute has developed 

the plan of specialists' education of consumers' coopera-

tive societies under the programs focused on specificity of 

work in this system. In the methodical plan the complex 

of curriculums on specialization includes three groups of 

the disciplines executed in the form of educational mod-

ules. Each of them at adaptation to national conditions of 

consumers' cooperative societies demands various vo-

lumes of work. 

 The first part (big by the amount) of special discip-

lines has base character, practically universal for educa-

tional establishments of various users, communicating 

with positions of the traditional educational contents, 

working practical mechanisms of the international eco-

nomic community, economic and other interactions of 

organizations in the countries all over the world. It is 

possible to relate the following subjects to the given dis-

ciplines: Economy, Bases of management, Information 

technologies of management, Commercial activity, Trad-

ing management, Financial management, Foreign trade 

activities, ets. Such disciplines require only the minimal 

adaptation in a context of possible insignificant features 

of national standards (for example, standards of book 

keeping, quality, ethics, etc.), national mentality of man-

agers, etc. During adaptation of curriculums and methodi-

cal materials (for example, so-called "leaders" of ma-

nuals, questionnaires) for disciplines of this group it is 

necessary to provide: 

- Precise translation with the coordination of profes-

sional international terminology; 

- The coordination used as illustrations and exam-

ples, national and international factual materials; 

- The coordination of lists of the additional domestic 

literature (to the recommended literature in original work-

ing curriculums). 

The second part of disciplines of specialization ob-

jectively demands essential adaptation that is dictated by 

basic features and specificity in character of the historical, 

legal, social environment of business. To such legal sec-

tions of the disciplines connected to system of consumers' 

cooperative societies, the following concern: Legal bases 

of ground and property and corporate attitudes, Legisla-

tive base of management of the real estate, State regula-

tion of the market, History of consumers' cooperative so-

cieties, Economic substantiation business of decisions in 

the cooperative organizations, Innovative management, 

Administrative consultation in consumers' cooperative 

societies, Logistic and others. At adaptation of curricu-

lums and methodical materials for the named disciplines 

teachers of an educational complex " liceum -college- 

high school " find reasonable border, a harmonious com-

bination available the general for all countries in system 

of consumers' cooperative societies of methodological 

positions, principles and concepts - so-called nucleus of 

disciplines, and also the steady national specificity de-

manding the obligatory account and updatings. Accor-

dingly, they very carefully select factual materials, and 

also the additional literature. 

The third part of disciplines, such as: Foreign lan-

guage, Business etiquette, Business negotiations, Cultural 

science and others, demand more developing training of 

students based on universal values. 

Now in the educational complex the work directed 

on adaptation of a complex of programs on specialization, 

in the following directions is conducted: 

- The coordination with Russian conditions and fed-

eral standards of system of secondary school, average and 

professional higher education. 

Adaptation of the contents of programs according to 

the level of development of legislative base in modern 

conditions and practice in sphere of ground and property 

in system of consumers' cooperative societies, and also 

corporate relations. 

- Adaptation of the contents of programs in a context 

of the level of development of the market and profession-

al work, and also the adjacent markets. 

- Work on adaptation of curriculums of disciplines 

of rates on specialities carry out within 2001-2005. 

Thus it is planned to approve most the general not 

demanding significant adaptation, elements of curricu-

lums in a domestic audience on students of various pro-

fessional standards and specialization, both the average 

level, and the high professional level.  
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In modern conditions of formation of market rela-

tions in all branches of economy interest not only to pro-

fessionalism of a young specialist, but also to his skill to 

be a communicative person, to manners, appearance is 

shown. These necessary needs of the market at faculty 

SPE of the Krasnodar cooperative institute are taken into 

account during teaching all disciplines necessary for the 

future workers of consumers' cooperative societies. A 

practical orientation of teaching in a combination to de-

velopment of personal characteristics of graduates of an 

educational complex are the primary goals of each teacher 

in his work with students. According to curricula of State 

standard by average special education the future book-

keepers, technics,technics - mechanics and secretaries - 

reviewers study theoretical bases business, ethics where 

greater time is removed to concrete questions: an aesthet-

ics of business appearance and a workplace of a seller, a 

laboratorian, a bookkeeper,a technic,a technic - mechanic, 

a secretary; an aesthetics of a trading hall,an office,a 

shop,an advertising; design, ecology, its specificity in 

trade and a mass feed, etc. The students of college and 

high school, students of rates study the basic norms of 

business ethics and business etiquette dialogue at levels of 

dialogue: the seller - the buyer, the head - the subordinate, 

the secretary - the visitors, etc. They study rules of a 

greeting, a phone conversation, carrying out of negotia-

tions, etc. In teaching the following forms of work are 

used as a lecture - dialogue, a seminar, an examination,a 

test occupation, preparation of abstracts. Research work 

of students in shops and trading firms, excursions in firm 

shops of consumers' cooperative societies with the pur-

pose of studying an aesthetics of a trading hall, show-

windows, business games, binary lessons on business 

etiquette, dialogue and etiquette behind a table, etc. 

Teaching of rates takes into account a multilevel educa-

tion system. So, the future workers of consumers' cooper-

ative societies are trained on two steps: initial vocational 

training, average professional and higher education. 

Therefore on the first - the second courses they study 

business ethics and etiquette of the future seller, the labo-

ratorian, the secretary - reviewer with knowledge of a 

computer and English language, and on the third course of 

college and at the higher school - study business negotia-

tions, administrative consultation in consumers' coopera-

tive societies etc. Students with the big interest concern to 

nogotiations on business, ethics and an aesthetics, busi-

ness etiquette not only by virtue of an urgency of the giv-

en disciplines but also because teachers use a rating scale 

of an estimation of the knowledge, stimulating active 

work of students. So, students of the 2 course of the facul-

ty SPE on the first places have taken out the following 

professional qualities and values of the future specialists 

of consumers' cooperative societies at questioning: hones-

ty, responsibility, diligence and validity. In questionnaires 

they (Group T11-2A) wrote, that respects in itself pur-

posefulness, diligence, responsibility, kindness, optimism, 

sociability, honesty, fidelity, wit and altruism, punctuali-

ty, self-respect, a social maturity of the person were very 

important. For example, when students drew a tree of 

preferred qualities of a manager they have removed the 

most important qualities in their opinionsuch as wit, un-

derstanding, purposefulness, skill to communicate, hones-

ty, responsibility, diligence, decency, modesty, enterprise, 

reliability, erudition, professionalism, respect on the part 

of colleagues. The collective of the educational complex 

works above perfection of system professionally labour 

social growing of persons and brings up such values pro-

fessionally significant for workers of consumers' coopera-

tive societies as skill to communicate in labour collective 

democratically. The urgency of this problem is uncondi-

tional and very important. 

Работа представлена на заочную электронную 

конференцию « Современные проблемы науки и об-

разования», 15-20 ноября 2004г. 
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Первым шагом к успеху в учебе является по-

сещаемость занятий учащимся КАЖДЫЙ ДЕНЬ. 

Учебная посещаемость, под которой мы понима-

ем систему присутствия учащихся на занятиях в целях 

усвоения образовательной программы, практически 

всегда была важной проблемой образовательного 

процесса, но до сих пор не получила адекватного от-

ражения в теории педагогики. Учебная посещаемость 

относится к числу тех категорий, которые, с одной 

стороны, являются объектом управления образова-

тельным процессом, с другой – во многом предопре-

деляют образованность и воспитанность молодежи. 

Учебная посещаемость как явление социально-

педагогическое детерминирует академическую успе-

ваемость и воспитание учащихся. Она тесно связана с 

решением ряда организационных задач учебного про-

цесса, с решением нравственных и социальных про-

блем семьи и образовательного учреждения, оказыва-

ет существенное влияние на их связь между собой, а 

также на создание имиджа образовательного учреж-

дения и признание высокой квалификации педагоги-

ческих работников. Недобросовестное посещение 

учебных занятий сопряжено с рядом проблем самих 

учащихся, образовательного учреждения и общества, 

причем эта связь взаимно обратная. Актуальность 

темы исследования в России связана с тем, что кризис 

российского образования до сих пор не преодолен.  

Состояние учебной посещаемости занятий в сис-

теме высшего образования следует рассматривать в 

связи с академической успеваемостью, с повышением 

качества подготовки специалиста, поскольку это яв-

ляется основной задачей ВУЗа.  

В немногочисленной литературе по вопросу по-

сещаемости учебных занятий явно прослеживаются 

две тенденции. Одна из них идет от Ж.-Ж. Руссо, Л.Н. 

Толстого и именуется принципом свободного воспи-

тания, допускающего добровольное посещение заня-

тий детьми. Другая, прямо противоположная, выра-

женная М.В. Ломоносовым и Д.И. Введенским, пре-

красно разработанная А.С. Макаренко, – состоит в 

четкой и ответственной организации детского пове-

дения, в ограничении детской свободы. К сожалению, 

специальных исследований, посвященных проблеме 


